
Science communication: 
opportunities & support

Els Grieten – Eline Van Meervenne 
Eva Van Doren – Marianne De Voecht



‘My topic is way too 
complicated’

‘I have no time’

‘Where should I 
start?’ 

‘I risk disapproval of colleagues, of 
the scientific community because I 
simplify scientific research and 
results’



Scicom – why?
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 UNESCO World Press Freedom Day 2025
 OECD: information integrity = basis for trust in democracies
 Amnesty International: disinformation undermines fundamental human rights

 Wetenschapsbarometer 2024 (Science Barometer in Flanders)
 66% is interested in science
 79% trust science
 53% trusts scientists



Erika Vlieghe | 25 January 2026 
De Vooruitblik - Universiteit van Vlaanderen

“Science communication will only 
become more important. And 
we must continue to do it, no 
matter how much time it takes. 
The spreaders of fake news are 
very well organised, and 
eventually people will start to 
doubt everything. 
Scientists must continue to fight 
against this.”
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You have impact 

 Communicate your research outside of the 
academic world

 Testify about the process of scientific research
 Restore or reaffirm faith in science and counter 

fake news

 Share your passion
 Enthuse children and young people 
 Be a role model



Communicate to a general audience
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Reputation 
and impact

 Visibility and 
credibility

 Career 
opportunities

 Collaboration
 Funding
 Impact on 

policy
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Not only for you, but for the entire 
university!

 SciComm = content (article, video, speech, …)
 Content = currency (pay with attention)
 Lot of competition!

⇒ Surf on existing reputation of the university
⇒ Everyone helps strengthening that reputation
⇒ Teamwork: everyone benefits



We are looking for you

… andso are others
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Dag van de 
Wetenschap 
> 4 000 visitors
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Proefkot
STEM olympiade
Red Robotegem 
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ScienceVille | DOCVILLE

PRESS>SPEAK
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• Lectures 
or  
  Game
  Escape room
  Podcast
  Video
  Book 
  Blog
  Exposition
  Comic
  ...
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People love science! 
• Pint of Science
• Soapbox science
• Wetenschapsbattle
• PhdCup
• Universiteit van Vlaanderen
• ikhebeenvraag.be
• Nerdland festival
• Flanders Technology & 

Innovation
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CITIZEN SCIENCE
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Press

 Journalists 
looking for 
experts every day

 High visibility
 English is okay!



We support you 
and your SciCom ideas
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We organise You imagine We connect 
you

you join our events to partners, audiences, 
channels and scicom partners

we support your ideas 

SCIENCE COMMUNICATION TEAM

Platforms | Help & support
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SCIENCE COMMUNICATION TEAM
Education | Inspiration
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Dept. of Marketing & 
Communication support

 Press and media contacts
 Press releases
 Social media strategy
 Visibility on our own channels, e.g. 

online and offline magazine, socials, 
…

 Help with branding and visual 
representation

! Big reach with UAntwerp channels



UAntwerp’s online and 
offline magazine
 Articles and videos
 Wide reach
 Instagram 20k
 LinkedIn 130k
 Mailing 60k
 Physical magazine 4k
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One brand day

 Save the date: 27th of October 2026
 How can connecting your communication to 

UAntwerp benefit your visibility and reputation, 
and that of your research?

 How can we build a powerful reputation for the 
university together, and all benefit from that?



WHERE TO FIND US

Pintra subsite for courses 
communication about 
research / In progress

Pintra – team sites:

• RIVA
• Team Science communication
• Department Marketing & 

Communications 

SPOC of your faculty

https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_48_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_48_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_50_1&tid=_28797_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_50_1&tid=_28797_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_17_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_17_1&l=en_us
https://pintra.uantwerpen.be/webapps/ua-pintrasite-BBLEARN/module/index.jsp?course_id=_17_1&l=en_us


Let’s talk science!
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1. Know yourself! 
(And your medium and 
audience…)
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2. KISS (Keep It Simple, Stupid!)



Wide audience
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3. Visualize
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4. Choose 
your timing 
wisely



Time to practice!
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Elevator pitch

Present your research in 3 
sentences or 1 minute

Keep in mind: KISS. Find your 
hook!



How to find us?
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Els Grieten
Science communication team

uantwerpen.be/wetenschap-voor-iedereen
wetenschapscommunicatie@uantwerpen.be

Eline Van Meervenne
Dept. Marketing and Communication

stroom@uantwerpen.be
pers@uantwerpen.be

social.media@uantwerpen.be

Eva Van Doren
Research, Innovation & 
Valorisation Antwerp

uantwerpen.be/en/research/
Eva.vandoren@uantwerpen.be

Marianne De Voecht
Research, Innovation & 
Valorisation Antwerp

uantwerpen.be/en/research/
Marianne.devoecht@uantwerpen.be

mailto:wetenschapscommunicatie@uantwerpen.be
mailto:stroom@uantwerpen.be
mailto:pers@uantwerpen.be
mailto:Social.media@uantwerpen.be
https://www.uantwerpen.be/en/research/
mailto:wetenschapscommunicatie@uantwerpen.be
https://www.uantwerpen.be/en/research/
mailto:Marianne.devoecht@uantwerpen.be
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