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Thailand
Population
Female population 
Economy
Cervical cancer

66.1 M
33.8 M
High middle income
Second most common cancer in female

Singha Park Chiangrai International Balloon Fiesta, Thailand 2019



Health System in Thailand
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HPV Introduction in Thailand
Schedule: 2 doses (0, 6 months)
Target: girl students (Grade 5) and

girls age 11 years that were not in school

Thai ACIP recommended
HPV vaccine in EPI

HPV WG drafted 
HPV comprehensive plan

HPV vaccine demonstration 
project launched

Result reported to 
ACIP & NEDL

NEDL
approved

Scaled up 
nation-wide

2012 2013 2014 2015 2016 2017



Pilot HPV Vaccination Project

Pranakorn Sri
Ayuthaya

Schedule: 2 doses (0, 6 months)

Target: girl students (Grade 5) and 

girls age 11 years that were

not in school

Number of target: 5000 students/year

Time frame: year 2014 – 2016

Objective: to assess feasibility of

HPV vaccination in EPI



HPV Vaccination communication strategies
1. Identify key audience/ method of communication

• student, parent, teacher
• policy maker, experts, health provider, etc.

2. Identify key information/gap of knowledge for different audience
3. Develop communication packages and standard manual for HPV vaccination
4. Utilize persisting platform of communication to student/teacher/parent

• School health program
5. Communicate through mass media

• television/ radio
• social network

6. Media surveillance and rapid response to rumors and bad news



1. Identify key audiences/ method of communication

Parents Health providerTeacherGirl student MediaExpertsPolicy maker

Direct communication 
(directly from MOPH)

Local communication
(School health program)

Mass communication 
(TV/radio/social media)



2. Identify key information/gap of knowledge 
for different audience
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HPV Vaccine Acceptability Knowledge and Attitude towards Pilot HPV Program
among HCWs, Students and School Teachers



Factors related to HPV vaccination coverage 
at school level in pilot HPV immunization



3. Develop communication packages and 
standard manual for HPV vaccination



High level policy brief



Training of health personnel at 
regional and provincial Level



Training of health personnel at district, 
sub-district and immunization clinic



4. Utilize persisting platform of communication 
to student, teacher and parent

Teacher training in 
school health program

Parents health education 
program

Health education 
to girl students



5. Communicate through mass media

News paper Social event Television



Social event Social media

5. Communicate through mass media



6. Media surveillance and rapid response



6. Media surveillance and rapid response



THANK YOU
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